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Hello and welcome to the 77th Annual Conference of the Florida 

Public Relations Association – PR Now: Stronger. Smarter. Faster. This 

year’s conference theme is reflective of our Association’s focus and 

commitment to staying relevant for the PR practitioner of today and 

tomorrow. 

We strongly believe our members are among the best of the best in 

the profession, and we’re glad you are here to join the alliance as we 

learn and grow during this outstanding professional development 

opportunity.

I know, once again, that this year’s Annual Conference agenda 

demonstrates that we are a leader in bringing current and emerging 

trends, tools, tactics and – most importantly – strategies to our 

members. There is something for everyone from our youngest Padawans on up to the Jedi Knights, covering 

all levels of experience and areas of public relations.

We will also be honoring our newest accredited and certified members on Monday at Annual Conference. 

As you may remember from my acceptance speech, accreditation and certification are near and dear to my 

heart, and I hope to help pin many of you that morning. If you haven’t completed your journey, be sure to 

learn more about the process so you can join us on stage next year.

Annual Conference is but one benefit of becoming a member of FPRA. You can look forward to other 

opportunities to learn and grow your skills as a PR practitioner and develop your leadership skills during the 

membership year. And remember, you have more than 1,100 PR colleagues who are ready and willing to 

network with you or answer your burning questions. Two hundred of them are here this week so be sure to 

meet some new galactic friends.

I am honored to have served as the FPRA state president over this past year. I look forward to seeing 

everyone at the president’s welcome reception. Please stop by and say hello to PR2-D2 and me, your 

princess.

Rachel Smith, APR, CPRC 

FPRA State President
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Dear Conference Attendee:

Welcome to the Florida Public Relations Association’s 77th annual 

conference, PR Now: Stronger. Smarter. Faster. By taking part, you are 

making a valuable investment in your public relations career.

Today’s public relations profession is stronger than ever, evolving 

at hyperspeeds as part of an ever-expanding universe of tools, 

techniques and technologies. The only way to keep up is to stay 

ahead – light years ahead. 

PR Now: Stronger. Smarter. Faster. is designed to help you do just 

that by offering three days of unparalleled professional development. 

During this conference, you’ll hear from global communicators who 

have worked for some of the world’s most influential organizations 

– including The Coca-Cola Company, Walt Disney World, Microsoft 

and NATO – on topics critical to our success and value as practitioners. 

You’ll also enjoy many outstanding opportunities to network with thought leaders and colleagues from 

across the state and around the country. Plus, we’ve invited our friends with Solo PR Pros to join us in Orlando 

to help spark the conversation and keep it going.

None of this would be possible without a strong Association and we will recognize members who take  

on FPRA leadership roles at the chapter and state levels as well as those who enhance the profession  

by earning advanced credentials and those whose stellar work sets the standard of excellence we can  

all celebrate. 

This year, we’ve revived a popular tradition – the end-of-conference drawing for next year’s annual 

conference – and we’re introducing a new feature as well, Conference 101, to help first-timers and others get 

the most out of their conference experience, learn about FPRA and meet with Association leaders.

Lastly, please join me in thanking the many fine individuals who contributed in no small way to getting this 

conference off the ground. Most especially, I owe a debt of sincere gratitude to Executive Director Cheray 

Keyes-Shima and the State Office for their constant support, guidance and encouragement.

And now, it’s conference time! We hope you’ll leave feeling energized as a professional and empowered to 

work stronger, smarter and faster.

Best wishes, 

Laura Byrnes, APR, CPRC

Vice President 2015 Annual Conference
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Sunday, August 9
Noon – 5 p.m. Registration Desk Open 

9:30 a.m.  Golf Outing Tee Time National Golf Course
Golf anyone? This year’s FPRA Golf Outing will be at the National Golf Course at Omni Orlando Resort at 
ChampionsGate. With its traditional American-style design, the National Course challenges golfers through 18 
holes that wind through 200 acres of secluded woodlands, wetland and former orange groves. This tricky, yet 
beautiful course features scenic fairways for players of all skill levels.

18 holes, $70 per golfer.

2 – 3:30 p.m. Chapter Leadership Forum St. Andrews
Incoming chapter leaders are invited to this pre-conference forum to get leadership tips, ask questions 
and learn about resources available to help you lead your chapter to a successful year. Incoming chapter 
presidents and presidents-elect are strongly encouraged to attend. Other incoming chapter board 
members are also welcome.

3:30 – 4:15 p.m. Executive Committee Meeting Legends Executive Boardroom
Final meeting for the outgoing 2014-2015 FPRA State Officers.

4:30 – 5:15 p.m. Executive Committee Meeting Legends Executive Boardroom
This meeting is for the incoming 2015-2016 FPRA State Officers.

5:45 – 6:15 p.m.         Conference 101      Olympic B
Join us for a Newcomers’ Mixer designed to help new attendees and others get the most out of the 
conference’s valuable professional development and networking opportunities, as well as get a heads 
up about unique traditions such as the always amazing Dillin Dessert! 

6:30 – 7:30 p.m. President’s Welcome Reception ChampionsGate 
Welcome to Orlando! Join FPRA State President Rachel Smith, APR, CPRC, as she kicks off the 77th 
Annual Conference.  
Sponsored in part by the Capital Chapter.  
Cost: $40 for non-registered guests.

7:30 – 9:30 p.m.  Recognition and Networking ChampionsGate
Network with your FPRA colleagues at this special recognition event where we’ll salute the Joe Curley 
Rising Leader Class of 2015 and announce the recipient of the 2015 Joe Curley Rising Leader Award. 
No cost to registered guests. 
Sponsored in part by the Capital Chapter.

Monday, August 10
7 a.m. – 5 p.m. Registration Desk Open  International Ballroom Foyer

7 a.m. – 5 p.m. Cyber Café Open Rotunda

7:30 – 8:30 a.m. Continental Breakfast  International Ballroom Foyer
 Sponsored in part by the Treasure Coast Chapter.

7:40 – 8:25 a.m. Past State Presidents’ Council Meeting Wentworth

FLORIDA 
PUBLIC RELATIONS 

ASSOCIATION

2015
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 8:30 – 9 a.m. Welcome and Annual Meeting International Ballroom 
Join us as our VP of Annual Conference Laura Byrnes, APR, CPRC, opens FPRA’s 77th Annual 
Conference – PR NOW: Stonger. Smarter. Faster. 

Conducting the official business of the association will be FPRA’s State President Rachel Smith, APR, CPRC. 
During this year’s Annual Business Meeting, the membership will vote on the presented slate of officers for the 
2015-2016 FPRA year. In addition, members will vote on bylaw amendments and hear highlights regarding the 
state of the Association. This year’s Annual Business Meeting will close with the recognition of newly accredited 
and certified members.  
This year’s Accreditation  and Certification Ceremony is sponsored in part by the Jacksonville Chapter.

9 – 10 a.m.  International Ballroom 
General Session A
Full Throttle Leadership: Lessons Learned Looking Through the Turn
Elise MItchell, APR, Fellow PRSA, CEO, Mitchell Communications Group and 
CEO, Dentsu Aegis Public Relations Network
Looking through the turn is a basic principle of motorcycling that offers great business insight. As you 
approach a turn, you must look where you want to go rather than fixating on potential hazards in the 
turn itself, using your instincts and experience to adjust within the turn — all at a moment’s notice. 
With PR evolving at breakneck speed, Elise S. Mitchell, APR, Fellow PRSA, President and CEO, Mitchell 
Communications Group and Dentsu PR Network, will share lessons to help you anticipate what comes 
next and to lead with confidence.

• How to watch trends, anticipate approaching change and leverage emerging opportunities.

• Demarcating potential for the greatest reward.

• The value of taking the road less traveled, being a pioneer and standing for something.

Opening session sponsored in part by the Nature Coast and Ocala Chapters.

10:25 – 11:25 a.m.   Royal Dublin A
Breakout 1A 
21st Century Media Relations: From “Buzz” to “Cha-Ching” 
Shonali Burke, President and CEO, Shonali Burke Consulting, Inc.
“So, what do you do?” “I work in PR.” “Oh, so you get people in the news!” Sound familiar? Love it or hate 
it, the mention of “public relations” gets people talking about spin, about buzz, about publicity. And 
while we pros know that good PR is about far more than publicity alone, it is invariably a standard ask for  
practitioners when clients come a-calling. 

Notwithstanding a dramatically changing media landscape, media relations is alive and thriving today. 
However, while the principles of good media relations have not changed, how we generate media for 
our clients has changed a great deal with the advent, and smart integration, of social media. “Social PR” 
is here to stay. 

Join this session with Shonali Burke, ABC, President and CEO of Shonali Burke Consulting, for a fresh 
look at the oldest card in the public relations deck. You’ll learn how to use social media to improve your 
media relations skills, why search engine optimization is something you must understand for effective 
media relations, and how to effectively measure the results of your work.

10:25 – 11:25 a.m.   Royal Dublin B
Breakout 1B 
Global Analytics: Measuring What Matters Most
Louis Gray, Analytics Advocate, Google
The customer journey is a complex one, and measuring impact is more than just knowing the last action 
before a purchase. Measurement focused marketing and PR requires finding the right metrics to track, 
learning where to focus and deliver real world success from your work.

Making the most of your analytics will help you:

• Know the key success indicators for your campaigns.

• Find the lifetime value of your customer beyond a transaction.

• Prove your impact and set up repeatable success.
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10:25 – 11:25 a.m.   Royal Melbourne A
Breakout 1C 
Three Really Is The Magic Number. The Content, Process and Delivery of Successful  
Social Storytelling 
Dan Farkas, Instructor of Strategic Communications, E.W. Scripps School of Journalism  
at Ohio University
2015 is supposed to be the year of video. There are more opportunities now than ever before to visually 
share your story with words, pictures, sound and motion. 

With these opportunities come headaches. Do you film it yourself or outsource? What camera do 
you use? How do you build great content? How do you share that content? Great concepts can easily 
become great pains.

This reality frustrates Dan Farkas, who spent two decades creating video content and the last six years 
teaching others how to make video work in the social and digital space. Dan will offer a roadmap for 
successful social storytelling. Then he will  explain how any brand can sustain the journey. Finally, he 
will offer easy to implement advice that optimizes sharable social stories. And while Dan promises not to 
show an Excel file, he will make sure you won’t blow up the budget along the way. 

10:25 – 11:25 a.m.   Royal Melbourne B
Breakout 1D
Recipe for Results: Tijuana Flat’s Unique Approach to Employee Relations, Customer  
Communication and Brand Management 
Monique Yeager, Vice President of Marketing, Tijuana Flats
Monique Yeager shares her recipe for helping Tijuana Flats become a growing force in the restaurant 
industry. The funky and red hot, Florida-based Tex-Mex treasure ranks 12th on the El Restaurante Top 50 
Mexican fast-casual chains and last year was listed as one of the nation’s Top 25 Mobile Brands by the 
Restaurant Social Media Index. Learn how Tijuana Flats’ unique mix of communications ingredients – mobile, 
social and local – has resulted in greater employee and guest engagement, as well as brand loyalty.  

10:25– 11:25 a.m.  Counselors’ Network Breakout 1     Oakmont

CN members are invited to a members-only Roundtable Discussion with Elise Mitchell, APR, Fellow PRSA.

11:45 a.m. – 1:35 p.m.  International Ballroom 
Presidents’ Luncheon 
This luncheon features the traditional Dillin Dessert  
Sponsored in part by the Dick Pope/Polk County Chapter.

Join us for a special luncheon in true FPRA style as we honor outstanding individuals and chapters, 
award the Dr. Robert Davis, APR, CPRC, Student Scholarship and bestow the coveted Chapter President of the 
Year and Chapter of the Year awards. 

Sponsored in part by the Southwest Florida Chapter. 
Cost: $60 per person for unregistered guests. 
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1:45 – 2:45 p.m.   Royal Dublin A
Breakout 2A 
Networking is People Looking for People Looking for People 
Beth Ramsay, Author, Humorist, Life Coach
Networking events are not selling events – they’re connecting events. 

If you hate attending networking events, then this workshop is for you. If you hide behind the food table 
to escape the people who fling out as many business cards as possible in your direction as they hurry 
off to corner their next victim, then this workshop is for you. If your experience with networking has 
been people leaving a forest’s worth of fliers on your chair, you will be thrilled to learn that this is NOT 
networking, and this workshop is for you!

Join Beth Ramsay and laugh while you gain insight to proper networking etiquette, quick tips on 
recognizing people’s styles to enhance your interaction, and create an instant plan for your next 
networking event.  Beth is the expert for the Networking University for her Chamber and Economic 
Partnership and loves to set the record straight on what good networking is and is not.

Here’s the bottom line: networking doesn’t have to be painful, even for you introverts! 

1:45 – 2:45 p.m.  Royal Dublin B
Breakout 2B 
Upgrade Your Digital PR Campaigns With Facebook Ads: Secret Strategies for Success 
Jennifer Spivak, Digital Marketing Entrepreneur
Earned, owned and paid need no longer be separated. With Facebook Advertising, PR pros can expand 
the reach of their digital campaigns and drive ROI that is easy to measure. Upgrade your Facebook Ad 
know-how beyond clicking “Boost Post,” and learn the strategies for success that make it impossible 
to fail. Attendees will walk away with actionable insight on how to create the perfect ad that generates 
cost-efficient conversions over and over again, optimize their ad spend to generate more than 3x the 
ROI, and reach the perfect target audience for any client campaign.

1:45 – 2:45 p.m.  Royal Melbourne A
Breakout 2C
Branding: The Big Brand Wolf
Chris Jones, President, Popcorn Initiative
The ominous word, “brand,” has slowly crept into our everyday language and become a household word 
that even teenagers carelessly throw around with great confidence. But do you really know how a brand 
is defined? Do you understand what is needed to take control of a brand and set it on a trajectory that 
allows for success? 

We are in a world that is constantly changing, and it’s easy to lose track of where your brand is heading. 
Let Chris share his experience and insights on what it takes to create successful branding that is not only 
relevant to your market but sets you apart from the competition.

1:45 – 2:45 p.m.   Royal Melbourne B
Breakout 2D
Bearing Down: 20 Tips for Writing Persuasive Content for the Web
Jeff Stevens, Assistant Web Manager at UF Health
Responsive web design presents new challenges for content strategists: determining what content is 
presented and in what format across a bewildering array of devices and screens. Each site and situation 
is unique,  and its content needs to be tailored specifically to its intended audience. In this session, 
Jeff Stevens will present 20 tips for writing targeted, persuasive content for your audiences and share 
examples from current websites to assist in developing best practices for your content planning.
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3 – 4 p.m.   International Ballroom
General Session B
Accelerant on the Flame of an Idea: Using Strategic Communications to Drive Social Change
Ann Searight Christiano, Frank and Betsy Karel Endowed Chair in Public Interest  
Communications, Professor – Department of Public Relations, University of Florida
Ann Christiano will introduce the growing discipline of public interest communications and the 
importance of strategic communications to helping good ideas spread. She’ll focus on the unique  
value communications brings to advancing social causes and goals that transcend the interest of any 
single individual. 

4:15 – 4:45 p.m. State Board Meeting Oakmont
This is the final board meeting for FPRA’s 2014-2015 Board of Directors.

5 – 6 p.m.    Networking Event Golf Course Commons
Join us at the beautiful Golf Course Commons for networking fun with colleagues, speakers and our 
new friends from Solo PR Pros. Grab your commemorative conference cup and enjoy a cool cocktail 
from the cash bar.

Signature drinks such as PR Punch, developed by our own conference mixologist, will keep you glowing 
well into the evening.

Pick up your commemorative conference cup at this event only.

8:00 – 9:30 p.m.          FPRA Nighttime Play            Champions 9 Course
Join your FPRA colleagues for some wacky, fun golf. You don’t need to know how to play.  
Traveling with family? Then bring the whole gang for an entertaining golf experience the entire clan will 
enjoy. You’ll be glad you did! Clubs will be provided for all players.

Cost to play in this FPRA organized event is $25 per adult and $10 for children. 

Tuesday, August 11
7 a.m. – 5 p.m. Registration Desk Open  International Ballroom Foyer

7 a.m. – 5 p.m. Cyber Café Open Rotunda

7:30 – 8:30 a.m. Continental Breakfast  International Ballroom Foyer
 Sponsored in part by the Central West Coast Chapter.

8:40 – 8:50 a.m. Announcements International Ballroom

Enjoy the lighted nine-hole, par 3 pitch and putt Champions 9 Course.
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8:45 – 10 a.m.  International Ballroom
Dillin Keynote Address
Crisis Communications: Through the Digital Noise
Melissa Agnes, President and Co-Founder of Agnes + Day
No matter where a crisis strikes, it will unfold online and the digital noise that ensues can be 
overwhelming and distracting. However, the digital noise also presents opportunities that organizations 
were never before privy to.

For Example:

•  During the Boston Marathon bombings, it’s the digital noise – filtering, managing and leveraging it 
effectively – that led to the attackers being found within only one week.

•  When the two missionary doctors infected with Ebola were brought to Emory University Hospital, and 
when what felt like every single American cried out against this decision, it was Emory’s ability to filter 
through the noise that enabled them to get to the root of the problem and communicate effectively to 
their stakeholders. This allowed them to flip the situation around and ultimately save their reputations – 
along with the two missionary doctors.

Filled with real-world case studies, this session will help crisis managers and public information officers 
understand how to manage the digital noise and use it to their advantage in a crisis or emergency. 
Sponsored in part by the Orlando Area Chapter.

10:15 – 11:15 a.m.   Royal Dublin A
Breakout 3A
Instagram for PR Success 
Heather Whaling, President, Geben Communication
When viewed through a PR lens, Instagram becomes more than just a place for sharing selfies and 
“food porn.” How can PR pros leverage the platform to build brands and reach new audiences? In 
this presentation, Whaling will share case studies, best practices and actionable tips to help brands 
establish strong Instagram networks, engage influencers, create high-quality content and infuse 
creativity into their photo-sharing strategy. Most importantly, attendees will learn how to use Instagram 
to drive meaningful, measurable PR outcomes – proving a photo really is worth more than a thousand 
words.

10:15 – 11:15 a.m.   Royal Dublin B
Breakout 3B
Copyrights vs. Copy Wrong: The Law, Ethics and Impact on Social Media
Dr. Sandra Chance, McClatchy Professor in Freedom of Information, Executive Director, 
Brechner Center for Freedom of Information, Professor - Journalism Department, College of 
Journalism and Communications, University of Florida
Former media lawyer and University of Florida media law Professor Sandra Chance will guide you 
through the challenges of understanding copyright law, and why every public relations practitioner 
needs to know the basics of copyright law.  

This session will help you protect yourself and your clients from a copyright lawsuit. You’ll hear about 
current copyright lawsuits, what happens when you use someone’s original material without permission 
and what “fair use” means.  You’ll also learn about how to legally protect your own creative works from 
copyright infringement.
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10:15 – 11:15 a.m.   Royal Melborurne A

Breakout 3C
How to be Successful on Your Own
Karen Swim, Nate Long, Ginger Broslat and Kellye Crane
More and more PR pros are going solo. Organizational restructuring, family demands or the “now or 
never” thinking is tipping their hand. Whatever the reason, more public relations professionals than ever 
before are striking out on their own. If you’re thinking of doing the same, or have already embarked on 
this journey, this breakout session is for you. 

In this session you will hear from a panel of PR solo practitioners on the “do’s and don’ts” when going out 
on your own. Perhaps more importantly, you’ll also be able to ask those burning questions such as, “How 
much should I charge?” “How do I effectively manage my business and the business of my clients?” “Is it 
okay to say ‘no’ to potential business?” “How can I do more for less to maximize my ROI?”    

10:15 – 11:15 a.m.  Counselors’ Network Breakout 2 Oakmont
A private, informal and interactive discussion with Melissa Agnes. This session is open to Counselors’ 
Network members only.

11:30 a.m. – 12:30 p.m.  International Ballroom
General Session Luncheon 
How to Write Short: Word Craft for Fast Times   
Roy Peter Clarke,  Senior Scholar, Poynter Institute
Too often, we associate good writing with length.  This is wrong, especially in the digital age.  Short 
writing is now king  — and queen.  Whether you are writing catalog copy, marketing slogans, blog posts, 
or tweets, it is crucial to grab your reader by the throat. Some of the best stories ever written — how 
about the Good Samaritan — are less than 200 words.  This entertaining and informative session will 
help you make your point fast, and in an interesting way.  
Sponsored in part by Counselors’ Network.

12:30 – 12:45 p.m. 

Book signing with Roy Peter Clark. Sponsored in part by the Space Coast Chapter.

12:50 – 1:50 p.m.  
Breakout 4A  Royal Dublin A
Giant Babies, Elephants, and Popcorn: The Science Behind Effective Communications
Annie Neimand, Research Director / Instructor at University of Florida 
Pulling from diverse fields, such as public health, psychology, sociology, communications and law, Annie 
will highlight major findings that can be applied by today’s public relations practitioners to help them 
work smarter and faster and strengthen their communications outcomes. Specifically, she will provide 
insight as to how to reach the head and the heart of your publics to inspire effective and creative public 
relations campaigns.  

12:50 – 1:50 p.m.  Royal Dubin B
Breakout 4B
Measurement on a Small Business Budget 
Lisa Gerber, Founder, Big Leap Creative
All good marketing plans start with a vision and a strategy. But highly effective marketing plans are built 
with the metrics in mind from the beginning.

Defining success from the start helps everyone understand how they are progressing toward the end 
goal. In this presentation, you’ll learn how to: 

• Choose the right metrics.

• Create a measurement plan and track your success.

• Use free and inexpensive tools without sacrificing quality measurement and analytics.

With real-world examples, this session will show how a plan built on strategy, with clearly defined 
metrics and goals, makes reporting easy and helps you speak the language of the executive team.  
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12:50 – 1:50 p.m.   Royal Melbourne A
Breakout 4C 
Doing More with Less: Tools, Tips and Resources
Kellye Crane, Founder, Solo PR Pro, Principal, Crane Communications, LLC
There are only so many hours in the day, and the right tools can help PR pros be more efficient, effective 
and shave time off their tasks. But with so many services vying for our attention, it can be hard to get out 
of the starting blocks – there’s always more to learn about the latest tools and services for veterans and 
newbies alike. Join Kellye Crane as she cuts through the clutter and shares today’s top tools to help us 
do our jobs better!

12:50 – 1:50 p.m.   Wentworth 
Breakout 4D 
APR: Your Future, Your Career, Your Opportunity
Lanette Hart, APR, CPRC, VP Accreditation/Certification
APR is considered the mark of distinction for those who demonstrate commitment to the profession 
and its ethical practice. Currently, there are 5,000 public relations professionals worldwide who have 
earned this voluntary credential. Find out how you can join them at this session.

12:55 – 1:50 p.m. Counselors’ Network Breakout 3 Oakmont
A private, informal and interactive discussion with Roy Peter Clarke. This session is open to Counselors’ 
Network members only.

1:55 – 2:05 p.m. Chocolate Break International Ballroom Foyer
Sponsored in part by the Pensacola Chapter.

2:05 – 3:00 p.m.  International Ballroom
General Session D 
Fireside Chat: Captain of Your Own Careers
Keri Potts, ESPN Public Relations Senior Director of College Sports
As Senior Director, Communications for ESPN’s college sports properties, Keri Potts has climbed the 
corporate ladder one bold career move at a time. In a company filled with superstars, she has carved 
out a path that is equal parts gratifying and challenging. Through sharing her personal career journey 
and experiences, she will highlight key learnings and actions – that no one ever teaches in school - to 
help new and mid-career professionals, and especially women, have the confidence and know-how to 
take charge of their futures. Topics covered: Recognizing Complacency, Developing a Vision and the 
Power of the Ask.

 3:05 – 4 p.m.  Royal Dublin AB

Breakout Session 5A
7 New Digital Trends Re-Shaping PR 
Arik Hanson, Principal, ACH Communications
Content marketing. Mobile. Podcasting. These are the trends most people are talking about — in 
fact, we’ve more or less talked them to death at this point. But, there are a number of trends that are 
bubbling up just below the surface. Trends that can (and in most cases, definitely will) completely 
transform the PR industry. Join long-time blogger and solo PR/digital marketing consultant, Arik 
Hanson, as he focuses on seven digital trends that will re-shape PR.
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3:05 – 4 p.m.   Royal Melbourne AB
Breakout 5B 
Modern Family: How Putting The Consumer First Leads to Big PR Wins 
Carole Munroe, Director of Public Relations, Walt Disney World Resort
Consumer-centric marketing and public relations is more than a buzz phrase.  For PR professionals, it 
has to be a way of life.  Big companies are investing time and money on consumer insights to “speed-
date” with consumers, asking questions that could lead to lifelong relationships.  No matter the budget, 
we can all ask questions to better understand our audiences and communicate and influence more 
effectively with everyone in the family.  One of the most important questions we should ask when 
developing PR plans and tactics is “Why?” Carole will discuss how Walt Disney World Public Relations 
uses a consumer-centric approach to develop more powerful PR plans that resonate with media and 
ultimately, consumers. 
Sponsored in part by the Volusia/Flagler Chapter.

3:05 – 4 p.m.  Wentworth
Breakout Session 5C
Preparing for the CPRC Exam
Lanette Hart, APR, CPRC, VP Accreditation / Certification
Thinking about becoming a Certified Public Relations Counselor but don’t know what to expect? This 
session will help you prepare to take the CPRC exam. Try a sample question and get an idea of what 
awaits you. 

3:05 – 4:00 p.m. Counselors’ Network Breakout 4 Oakmont
A private, informal and interactive discussion with Keri Potts. This session is open to Counselors’ 
Network members only.

6 – 7 p.m.  Rotunda 
Reception of the Presidents
Join fellow conference attendees for an elegant champagne toast and reception with our Association’s 
current and former state presidents. Arrive early for pictures. Chapter group photos will be taken 
between 6-6:45 p.m.  
Sponsored in part by the Gainesville Chapter.

7 – 10 p.m.  International Ballroom 
An Evening with the Stars
Join us for the 58th Annual Golden Image Awards. Founded by FPRA, the Golden Image Awards have 
become a standard of public relations excellence for recognizing outstanding public relations programs 
in Florida.  
Sponsored in part by the Northwest Florida Chapter. 
Cost: $130 for unregistered guests.
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Wednesday, August 12
8 – 11 a.m. Registration Desk Open International Ballroom Foyer

7 – 11 a.m. Cyber Café Open  Rotunda

8 – 9:15 a.m. Counselors’ Network Business Meeting St. Andrews
Join your CN colleagues for the Counselors’ Network Annual Business Meeting. During this meeting, 
members will review and discuss new and old business and will elect officers for CN’s leadership for the 
2015-2016 FPRA year. A full breakfast will be provided.

9 – 10:30 a.m. Breakfast and Closing Session International Ballroom
Don’t be late for breakfast! Join us in the ballroom for a full, plated breakfast at 9 a.m. Wake up with hot 
coffee, fresh Florida orange juice, great food and terrific company. While eating breakfast, attendees 
will be able to view a fun and entertaining picture slide show recapping FPRA’s 77th Annual Conference. 
When 9:30 a.m. rolls around you’ll be wide awake and ready to hear from closing speaker David Steele.

Stronger, Smarter, Faster PR: Super-charging the Florida Citrus Brand
David Steele, Director of Public Relations, Florida Department of Citrus
In his Wednesday morning session, David Steele will relate to this year’s conference theme as he 
presents a dynamic case study from his team’s work at the Florida Department of Citrus. Steele’s 
premise is that coherent PR is the core of effective branding, and current challenges facing the state’s 
signature agricultural product have provided a fascinating context for a creative PR professional to test 
that premise. What do a Marvel superhero, a registered dietician, a celebrity chef, a young farmer, a 
toddler and a reporter have in common? Show up to find out!
Sponsored in part by the Tampa Bay Chapter.

10:35 – 11 a.m. Conference Drawing   International Ballroom
 for 2016 Annual Conference

It’s never too early to add next year’s Annual Conference to your calendar! The Florida Public Relations 
Association’s 78th Annual Conference will be hosted at the stunning, one-of-a-kind Innisbrook Golf 
and Spa Resort Aug. 7-10, 2016. Innisbrook is located in Tampa Bay and is one of the most recognized 
resorts for Florida golf. FPRA’s 2016 Annual Conference host property is a must see and stay property. 
All rooms are appointed with fully equipped kitchens and the grounds are spectacular with 900 
picturesque acres of rolling hills and scenic waterways.

2016 Annnual Conference
Innisbrook Golf & Spa Resort, Tampa
August 7-10, 2016
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Speaker Bios
General Session A
Full Throttle Leadership: Lessons Learned Looking 
Through the Turn
Elise S. Mitchell, APR, Fellow PRSA, President and CEO, 
Mitchell Communications Group 

MItchell is an accomplished strategic communications 
professional and business leader whose entrepreneurial spirit 
helped build Mitchell Communications Group into one of the 
top 10 fastest-growing firms globally and a two-time Agency of 
the Year winner – honored by both PRWeek and The Holmes 
Report. The company’s client portfolio includes well-known 
brands such as Walmart, Procter & Gamble, Hilton Worldwide, 
Kraft, Cracker Barrel Old Country Store and Restaurant and 
Southwestern Energy.

Under her leadership, the company grew more than 500 
percent in five years to become a top 35 PR firm in the U.S. At 
the end of 2012, Mitchell sold Mitchell Communications, and 
today it is the leading PR agency brand in one of the world’s 
largest marketing communications companies, Dentsu Aegis 
Network. In addition to her role at Mitchell, Mitchell is working 
to build a global PR brand for the network. In recognition of her 
accomplishments, Mitchell has received numerous awards 
including being named PRWeek Agency Public Relations 
Professional of the Year and a Top 50 Power Player in PR.

Prior to founding Mitchell Communications, Mitchell worked on 
both the agency and corporate sides of the business serving as 
the top public relations executive for Promus Hotel Corporation; 
a vice president at Sossaman, Bateman, McCuddy; and assistant 
director of public relations at Walker & Associates.

Breakout 1A 
21st Century Media Relations: From “Buzz”  
to “Cha-Ching” 
Shonali Burke was named to PRWeek’s inaugural top “40 
Under 40”″ list of US-based PR professionals and is considered 
one of 25 women that rock social media. As President and CEO 
of Shonali Burke Consulting, Inc., she uses measurable social 
PR to take your business communications from corporate 
codswallop to community cool™.  Burke is Adjunct Faculty at 
Johns Hopkins University, publisher of the popular PR and 
digital media blog, Waxing UnLyrical, and founder and curator 
of the #measurePR hashtag and Twitter chat. A foodie who 
loves shoes, she defies you to dislike Elvis.

Breakout 1B 
Global Analytics: Measuring What Matters Most
Louis Gray is the analytics advocacy lead at Google and has 
been at Google for four years. He has 17 years experience 
working in Silicon Valley startup marketing, PR and consulting 
roles, and is a well known early adopter and technology 
blogger, with his outlet at the eponymous louisgray.com.

You can find all his work by searching Google or finding him on 
Google+ and Twitter.

Breakout 1C 
Three Really Is The Magic Number. The Content, 
Process and Delivery of Successful Storytelling
Dan Farkas is an Instructor of Strategic Communication at 
the E.W. Scripps School of Journalism at Ohio University. 
Dan teaches writing, social media, content marketing, video, 
strategy, and campaign classes.

Farkas also owns Dan Farkas Interactive, which does everything 
listed above along with podcasting and blogging.  

Farkas spent more than a decade working as a reporter in Iowa, 
Michigan and Tennessee. His work on air and online earned nearly 
two dozen awards and appeared on CNN, SI.com, TVTalk and 
other forums.  He has also been quoted by the BBC, Mashable, 
Tech Republic, The Street and Monster.com.

Farkas lives in Powell, Ohio with his wife Melanie, daughter 
Leah, and son Will. He hopes you will connect with him  
@danfarkas on Twitter or through LinkedIn. 

Breakout 1D
Recipe for Results 
Monique Yeager has over 20 years of marketing and public 
relations experience. In her role, she is responsible for overseeing 
Tijuana Flats’ systemwide public relations and marketing efforts 
including strategic alliances, brand positioning, promotional 
campaigns, advertising, social media, local store marketing, and 
external communication strategies. 

Yeager has a strong commitment to the community and serves 
in several leadership roles including the boards of directors 
of the Florida Restaurant & Lodging Association (FRLA) and 
Chair of the FRLA Marketing Council. She serves as the Vice 
President of Events for the Executive Board of Directors for the 
Central Florida Boy Scouts of America and Chair of the Auction 
for the last three years raising more than $200,000 for at-risk 
scouting programs. She is also the Past President of the board 
of directors for MicheLee Puppets and March of Dimes. Most 
recently, she participated in a local “Dancing with the Stars” 
event and was the second highest fundraiser for Community 
Based Care of Central Florida.

In 2006, Yeager was selected as the Most Influential Business 
Woman in the Orlando Business Journal’s “40 Under 40 
Awards.” In 2007, she received the March of Dimes Lifetime 
Achievement and in 2010, she received the Board Member of 
the Year from MicheLee Puppets.

Prior to joining Tijuana Flats, Yeager was the Director of Marketing 
for Tony Roma’s Steakhouse Restaurant, where she was 
responsible for chain-wide marketing initiatives, both domestically 
and internationally in more than 30 countries. Additionally, she was 
also with Sonny’s Franchise Company and Hooters Restaurants 
of America. During her tenure at Sonny’s Franchise Company, 
she developed an award-winning cause-related marketing effort, 
Baby Backs for Babies, to benefit the March of Dimes. In 2010, the 
program was recognized both locally and nationally, receiving the 
American Marketing Association’s Critics Choice Award and the 
National Restaurant Association’s Neighborhood Finalist Award. 

Yeager graduated from Auburn University with a Bachelor’s 
degree in communications and with a minor in French. To this 
day she remains a diehard Auburn football fan and attended 
the National Championship games in 2010 and 2014 – 2010 had 
the better outcome.
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Breakout 2A 
Networking is People Looking for People Looking  
for People
Beth Ramsay totally gets what it takes to run a successful 
business and manage a productive team. Her unique ability 
to leverage your strengths with her common sense, back-
to-basics approach produces results and opens up paths of 
thinking that you may not have had before. Ramsay does not 
get manipulated off track, can spot BS a mile away and keeps 
you focused on moving forward to get what you want.

Ramsay’s specialty is seeing the big picture. Where you are 
now to where you want to go can feel unclear and chaotic. 
Ramsay will make you think. Ramsay might make you feel 
uncomfortable and she will definitely offer solutions that 
cannot be argued.

Ramsay has a systematic, entertaining and engaging approach 
to harness those winning strategies for personal and leadership 
goals. She has extensive experience in the psychological 
reasons why people do what they do. It’s pretty simple really.

Ramsay shows you how to make sense out of challenging 
environments that don’t make sense. And you’ll laugh along 
the way!

Breakout 2B 
Upgrade Your Digital PR Campaigns With Facebook 
Ads: Secret Strategies for Success 
Jennifer Spivak is a digital marketing specialist with more than 
seven years of experience driving digital campaigns for brands 
and individuals looking to sell products and services online. An 
entrepreneur at heart, Spivak’s passion lies in helping startups 
cost – efficiently market their business online – reducing 
their cost of acquisition by an average of 75 percent. She is a 
marketing instructor and curriculum architect at the Startup 
Institute in Boston, and has been recognized by PR News’ 
Digital PR Awards and PR Daily’s Social Media Awards. Merging 
her background in PR and love of analytics, Spivak specializes 
in creating engaging, on-brand Facebook Advertising 
campaigns that drive cost-efficient results and positive ROI.

Breakout 2C 
Branding: The Big Brand Wolf  
Chris Jones is a creative with a sense for business. After 
graduating from college with a degree in Graphic Design in 
1993, he co-founded Backbone Design. Over the following 
seven years, Jones worked on accounts such as Walt Disney 
World Food and Beverage and helped develop the identity and 
collateral for NBA’s national theme restaurant, NBA City.

In 2001, Jones founded Popcorn Initiative. Under Jones’ direction the 
company’s client list quickly grew to include: Florida Hospital, Sea 
World, Epcot, Disney Vacation Club, Rollins College, UCF, National 
Watermelon Promotion Board, Kissimmee Utility Authority, and 
Metroplan Orlando. With the belief that a strong concept and design 
are required on all projects, Popcorn Initiative strives for nothing less 
than their clients’ ultimate success. Jones’ concentration on providing 
his clients with highly effective work and excellent service has won 
him nothing but accolades from his clients.

Jones’ work has won several design awards and has also been 
published in a number of national publications, including Print 
and How magazines, and has been featured in numerous books 
showcasing top design firms. Recently, Jones’ work on annual 
reports was recognized in Blackbook’s AR100, which features the 
best 100 annual reports in the world annually.

Breakout Session 2D
Bearing Down: 20 Tips for Writing Persuasive Content 
for the Web
Jeff Stevens is assistant web manager for UF Health, the 
University of Florida Academic Health Center, where he 
consults on content and social media strategy, information 
architecture, and usability for the more than 600 academic and 
clinical websites associated with the Center. With his team, 
Stevens overhauled the web presence of UF Health with an 
innovative approach to aggregated content that led to a 300 
percent increase in online appointments and a 30 percent 
increase in overall web traffic within nine months.

Stevens is also Creative Director for Union Design & Photo, 
a creative services boutique that has worked with hundreds 
of small businesses in developing branding identities. With 
almost 15 years experience in higher education web design 
and digital content strategy, he has been a frequent speaker 
for the Higher Education Web Professionals Association, 
and has been a speaker at the Healthcare Experience 
Design Conference, the UF Summer Journalism Institute, 
the Responsive Web Design Summit, the Content Strategy 
Summit, and for the Florida Public Relations Association. 
Stevens has a master’s degree in mass communications with 
an emphasis in advertising from the University of Florida and 
lives a stone’s throw from Gainesville with his wife, two children, 
three cats, and a dog that thinks she’s a cat.

General Session B 
Accelerant on the Flame of an Idea: Using Strategic 
Communications to Drive Social Change
Ann Searight Christiano is the Frank Karel Chair in Public 
Interest Communications in the College of Journalism and 
Communications at the University of Florida. She curates 
frank, an annual gathering of people who use strategic 
communications to drive change, and is building a curriculum 
in the discipline at UF.

Christiano came to UF from the Robert Wood Johnson 
Foundation, where she developed strategies to support the 
foundation’s investment in reducing violence, promoting play 
and improving long term care.

Dillin Keynote Address 
Crisis Communications: Through the Digital Noise
President and Co-Founder of Agnes + Day, Melissa Agnes has 
developed an international reputation for crisis management, 
planning and training by helping global brands and 
government agencies prevent and manage a wide range of 
issues and crises. Her client list includes government agencies, 
cities and municipalities, healthcare organizations, energy 
companies, global nonprofits, financial organizations, the public 
and private sectors and many others.

Agnes is a sought-after international crisis management speaker. 
Fluent in English and French, Agnes has spoken to organizations 
and audiences including NATO, Ministries of Foreign Affairs, 
Ministries of Foreign Defense, Ministries of Health, Oil and Gas 
Associations, PRSA, CPRS and other national associations, as well 
as a wide range of private and public companies, universities and 
nonprofit organizations. She has been honored to share the stage 
with members of the Ukraine government and the International 
Committee of the Red Cross.
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A go-to source for the press, her recent coverage includes VIBE 
Magazine, USA Today, Tech News World, the Montreal Gazette 
and more. Agnes is also a regular guest on Montreal’s leading 
morning radio talk show, CJAD, where she is referred to as “the 
official crisis manager of the Tommy Schnurmacher show”.

Agnes is the editor of the highly acclaimed Crisis Intelligence Blog, 
and the host of the internationally recognized Crisis Intelligence 
Podcast. Published regularly and followed by different government 
agencies and Fortune 500 companies alike, her blog and podcast 
provide insights to help organizations manage issues and crises in 
today’s connected and real-time world.

Agnes was named by CyberAlert as one of “the 30 top most 
influential bloggers in public relations,” and her blog was 
ranked sixth of the “60 of the best Public Relations blogs in the 
world” by Inkybee.

Agnes has published numerous articles and white papers in trade 
journals including The Non-Profit Digest and Communications 
World, and is the author of two self-published ebooks:

“The Corporate Guide to Leveraging and Managing Twitter in a Crisis”

“The Social Media Crisis Management Toolkit”

When she isn’t managing crises or speaking in front of an audience, 
Agnes enjoys adventuring around the world (usually on a sailboat), 
reading, writing and sipping champagne in good company.

Breakout 3A 
Instagram for PR Success 
Heather Whaling (@prTini) is founder/CEO of Geben 
Communication, a PR firm that helps emerging brands and 
forward-thinking, established companies excel in a social 
world. Heather’s ability to turn traditional and digital PR 
strategies into meaningful business outcomes has helped 
Geben evolve into a highly respected, sought-after, award-
winning PR firm, most recently named Ragan/PR Daily’s 2014 
Media Relations Agency of 2014.

Known for taking a fresh approach to traditional and digital 
PR best practices, Heather has been quoted in Inc.com, 
Entrepreneur and BusinessWeek about technology’s impact 
on communication and business, plus helped clients secure 
coverage in a range of high-profile media outlets, from the 
New York Times and Wall Street Journal to Huffington Post 
and TechCrunch. She is considered one of the most influential 
voices in PR 2.0, and her blog, prTini.com, is often cited as an 
industry must-read.

Whaling was selected as one of Columbus Business First’s 
“Forty Under 40” and named one of Columbus’s top 10 
entrepreneurs by TheMetropreneur.com. She also serves on the 
Board of Directors for The Women’s Fund of Central Ohio.

Breakout 3B 
Copyrights vs. Copy Wrong: The Law, Ethics and 
Impact on Social Media
Dr. Sandra Chance specializes in media law. Before joining the 
faculty at University of Florida, Chance earned her bachelors, 
masters and juris doctor degrees and practiced law with the 
firm of Holland & Knight. She concentrated on media law 
cases and her clients included The Tampa Tribune, the New 
York Times Regional Group (including The Gainesville Sun), 
The Miami Herald, and several radio and television stations 
throughout the southeast. She was named the Scripps-Howard 
National Journalism Teacher of the Year in 2005 and the 

College’s Outstanding Teacher of the Year in 1997.  She teaches 
media law at both the undergraduate and graduate levels.

Breakout 3C 
How to be Successful on Your Own
Karen Swim is the President of Words For Hire, a Public 
Relations and Marketing Communications company. Words For 
Hire provides public relations and marketing communications 
services to small-to-medium size businesses across the globe. 
Swim has more than two decades of experience in PR and 
marketing communications, sales management, and strategic 
marketing. She uses integrative problem solving to customize 
marketing and content solutions for clients. An award winning 
sales and marketing professional with a depth of business 
expertise, clients value Karen’s broad ranging knowledge, and 
commitment to helping them reach their goals.

Nate Long  is a strategic marketing consultant who specializes 
in digital and social media marketing. He’s helped more than 
100 businesses gain exposure, increase sales and build critical 
relationships with customers, while re-branding companies 
and their websites. He launched Nate Long Marketing in April 
2013 and now primarily serves the tourism, home automation 
and bio-tech industries with clients in Tallahassee, Fort 
Lauderdale, Aspen, Denver and Salt Lake City.

Known to many by his Twitter handle @thePRguy, Long 
has been included in the “Top 100 Most Influential Tourism 
Professionals on Twitter” and Destination Marketing Association 
International’s 30 Under 30 Awards.

While working for bio-tech start-up Vascular Health Sciences, 
Long drove sales and grew brand awareness through dramatic 
social media growth and more than 1.4 million PR-related 
impressions. He pioneered VISIT FLORIDA’s consumer-
targeted and B2B social media efforts and acted as a marketing 
consultant to VISIT FLORIDA’s nearly 12,000 industry partners, 
web affiliates and strategic alliances.

Long also owns Florida-based Amplify Entertainment which, 
with more than 100 online five-star reviews, received the 
2012, 2013, 2014 and 2015 WeddingWire Bride’s Choice award 
in Tallahassee while doubling growth three years in a row. 
His company performed nearly 150 events last year and has 
expanded to a team of eight DJs. The company was a finalist 
for an international EMMA for the innovative Hey DJ! Mobile 
Request System, which also won an FPRA Image Award.

A passionate and collaborative communicator, Ginger Broslat 
is a Public Relations and Marketing Consultant who works 
as an integral member of her clients’ teams. With a strong 
background in healthcare, economic development, publishing 
and nonprofit management, she is adept at visualizing the big 
picture, developing the creative concepts and tactical steps 
needed to achieve goals.

Broslat approaches projects with a strategic end in mind. 
That practice has garnered numerous Image Awards from the 
Florida Public Relations Association on both local and state 
levels. She is currently pursuing a Master’s Degree in Strategic 
Public Relations through George Washington University.

Broslat also uses her physical weakness with muscular 
dystrophy as strength to inspire and encourage others 
through motivational speaking. Lessons from those 
experiences were published in her book, Fall Therapy.

Kellye Crane please see Bio in Breakout Session 4C on page 18.
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General Session Luncheon
How to Write Short: Word Craft for Fast Times
Roy Peter Clark has taught writing at Poynter since 1979. 
Over three decades he has served the institute as dean, 
vice president, senior scholar, and member of the Board of 
Trustees. Clark has written or edited 17 books on writing and 
journalism, the most popular and influential being “Writing 
Tools: 50 Essential Strategies for Every Writer.” Podcasts of the 
book have been downloaded more than a million times.

The New York Times Book Review praised Clark’s book “The 
Glamour of Grammar” as “a manual for the 21st century.” 
His most recent work includes the book “Help! For Writers,” 
for which there is a mobile application, and “How to Write 
Short: Word Craft for Fast Times.” Born in New York City, 
Clark attended Catholic schools through his graduation from 
Providence College in 1970. He earned a Ph.D. in English 
from Stony Brook University. He began his teaching career in 
Montgomery, Ala., where he became interested in journalism. 
He was hired in 1977 by the St. Petersburg Times as one of 
America’s first writing coaches.

He is the founding director of the National Writers Workshops. His 
work has been featured by NPR, “Today,” and “The Oprah Winfrey 
Show.” He was selected as a distinguished service member of 
the American Society of News Editors, and was inducted into 
the Features Hall of Fame. He has received an honorary degree 
from Goucher College and served as a writer-in-residence at 
Vassar College.

Clark has played in rock bands since high school and often 
uses music to illustrate strategies of reading and writing.

Breakout Session 4A 
Giant Babies, Elephants, and Popcorn: The Science 
Behind Effective Communications 
Annie Neimand is a sociology instructor at the University of Florida, 
a doctoral candidate, and the research director for the growing frank 
community of public interest communicators housed in UF’s College 
of Journalism and Communications. Through her award winning 
dissertation research and her work with frank, Neimand works to 
provide evidence-based insight on the effective use of strategic 
communications to drive social change.  

Breakout Session 4B
Measurement on a Small Business Budget 
Lisa Gerber, founder of Big Leap Creative, helps brands get 
discovered. With more years of experience than she cares 
to admit (almost 20). She has worked in a variety of industries 
from urban development, resort development, hospitality, B2B, 
energy, and aerospace and defense. Based in the mountains of 
Sandpoint, Idaho, Lisa works with clients around the world thanks 
to the beauty of technology. She founded Big Leap Creative in 
2004 as a mountain lifestyle PR firm and took a two year hiatus 
in 2010 to join the executive team at Arment Dietrich in Chicago 
where she was the chief content officer for the blog Spin Sucks 
and led digital and content strategy for the agency’s clients. She 
blogs here  and speaks frequently at conferences nationally on 
the topic of storytelling for business. When she’s not in the office 
she might be out trail running or nordic skiing with her husband 
and black lab, Pepper. It’s where she does most of her creative 
problem-solving.

Breakout Session 3C and 4C
Doing More with Less: Tools, Tips and Resources
Kellye Crane is the founder of Solo PR Pro – the premier site for 
communications consultants – providing the tools, education, 
advocacy and community resources needed for indies to 
succeed and grow. A veteran and award-winning communicator 
with more than 20 years of experience – 19 of them solo – in 
strategic public relations and marketing communications, Crane 
has offered strategic planning, digital media, press/influencer 
relations and marketing communications services to some of the 
world’s largest companies, including The Coca-Cola Company, 
IBM, Intel, and Microsoft.

Breakout 4D and 5C 
APR: Your Future, Your Career, Your Opportunity
Lanette Hart, APR, CPRC is the VP of Accreditation and 
Certification for the Florida Public Relations Association. When not 
volunteering her time for FPRA, she is the principal consultant of 
Hart & Associates LLC, providing corporate communications/PR 
expertise and business management to private corporations and 
government agencies. Hart has a Bachelor of Science degree in 
Journalism and Public Relations from Florida A&M University and 
received her Accreditation in Public Relations from the Universal 
Accreditation Board in 2001. In 2008, Hart received her Certified 
Public Relations Counselor designation.

Hart has more than 24 years in various aspects of corporate 
communications, public relations, marketing and journalism. 
She founded Hart & Associates LLC in 2013, after a successful 
19-year career as a global communications strategist with 
Bank of America, one of the world’s leading financial services 
companies. Hart is an award winning and recognized speaker. 
She delivers big picture thinking combined with actionable 
tips you can use right away to make a difference in your 
organization.

General Session D 
Fireside Chat: Captain of Your Own Careers
Keri Potts has been ESPN’s Public Relations Senior Director 
of College Sports, in ESPN’s communications department 
since April 2013, after taking on the unit in 2010 as director.  
She is responsible for coordinating and guiding the strategic 
communications efforts around all college sports event and 
studio content, including the new SEC Network, college 
football and the College Football Playoff, men’s and women’s 
basketball, NCAA Championships including the NCAA 
Women’s Basketball Tournament, all other college sports, 
ESPNU, Longhorn Network, ESPN Regional Television’s 
collegiate offerings and related content and businesses.  She is 
based in Atlanta.

Potts joined ESPN in Bristol as a senior publicist in 2003, 
working on the NFL, NBA and ESPN Original Entertainment.  
In 2005, she was promoted to associate manager of 
communications, and moved to New York to focus on ESPN’s 
original entertainment programming.  She handled day-to-
day publicity efforts for ESPN’s scripted series, reality shows, 
reality series and made-for-TV movies. She was promoted 
to manager in 2007 and took on additional responsibilities 
publicizing all of ESPN’s marketing campaigns including 
the award-winning This is SportsCenter series. In 2008, as 
associate director of communications, she oversaw PR for the 
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launch of the ESPN Films division and two of its main efforts: 
the critically acclaimed documentary film series “30 for 30” 
and the ESPN/Tribeca Sports Film Festival. Additionally, she 
oversaw Content Development’s live events – The ESPYs 
and ESPN’s New Year’s Eve special, as well as reality series, 
specials and scripted content. In 2010, she led all PR efforts 
surrounding the launch of espnW, ESPN’s first dedicated 
women’s business.

A native of Smithtown, N.Y., Potts received a bachelor’s degree in 
magazine journalism and a master’s degree in public relations and 
organizational management in 1998 and 1999, respectively, from 
The S.I. Newhouse School of Public Communications at Syracuse 
University. As  a scholarship volleyball player and co-captain, she 
was named a first-team GTE/CoSIDA Academic All-American in 
1999, won the Soladay Award given to the school’s top female 
student-athlete, and was named the Orange Plus Woman of the 
Year, given by the athletics alumni association. In 2011, Potts was 
one of 40 Newhouse graduates inducted into the Professional 
Portrait Gallery.

After college, Potts joined the communications department 
at the NCAA in Indianapolis as assistant director of 
communications, and worked there until joining ESPN. 
Currently, she volunteers as a rape crisis counselor at Atlanta’s 
Grady Hospital and is a national speaker on victims’ advocacy 
and anti-sexual violence.

Breakout Session 5A
7 New Digital Trends Re-Shaping PR 
Arik Hanson is the principal of ACH Communications, a digital 
communications firm focused on fostering meaningful online 
interactions, driving digital relevance and building measurable 
growth through social channels. Arik’s client list includes 
Fortune 500 and well-known brands like Select Comfort 
and the Mall of America and local, homegrown brands like 
Starkey, Feed My Starving Children and UCare. Arik’s blog, 
Communications Conversations (www.arikhanson.com), has 
received numerous industry accolades including being named 
“Required Reading” by PRWeek and one of “The Top 25 Blogs 
to Follow” by PRWeb. 

Breakout Session 5B
Modern Family: How Putting The Consumer First 
Leads to Big PR Wins 
As director of Public Relations for the Walt Disney World 
Resort, Carole Munroe is the site leader for all domestic, 
international and multi-cultural public relations opportunities 
impacting the entire destination, which includes four Walt 
Disney World theme parks, 25 owned and operated resort 
hotels, two water parks, two full-service spas, the ESPN 
Wide World of Sports facilities and Downtown Disney (Disney 
Springs) entertainment, dining and retail complex.  Munroe and 
her team also support other Disney Destinations businesses 
such as Disney Cruise Line, Adventures By Disney, Disney 
Vacation Club and Disney’s Fairytale Weddings.  

Munroe leads the PR launch of marketing campaigns for 
new Parks businesses, attractions and hotels and develops 
campaigns to help sustain Walt Disney World Resort as the 
#1 family vacation destination in the world. Informed with 
consumer insights, Munroe and her team efficiently leverage 
consumer-centric communications channels for video, audio, 
print, online, photography, and social media engagement with 

news media, bloggers and directly with consumers.  As part 
of her role, Munroe also adeptly leads all major corporate-
priority Walt Disney World press events, which often include 
executive engagement of top leadership of The Walt Disney 
Company. Career milestone as a PR and marketing executive 
include securing broad national and international media coverage 
as well as targeted segment coverage supporting the launch of 
My Magic+, Disney’s award-winning vacation planning technology 
platform; Disney Cruise Line; Disneyland Paris opening; grand 
opening of Disney’s Animal Kingdom; grand opening of New 
Fantasyland; working with the White House on visits by two 
different presidents; multi-cultural marketing that helped secure 
attendance growth records for Hispanic and African-American 
guests; launching Disney’s Dreamers Academy with Steve 
Harvey and Essence Magazine; two Quinceañera specials; a 
five-year run of an annual music festival with Univision Network, 
and international marketing successes in Latin America, Canada, 
United Kingdom and Germany.

Munroe’s leadership style is built on respect, open 
communication, building cohesive teams around individual 
strengths and diversity. Her signature strengths are achiever, 
ideation, individualization, input and strategic.

Throughout her Disney career, Munroe has worked 
synergistically with all segments of The Walt Disney Company 
including global offices. She has successfully secured 
national media coverage for Disney Consumer Products and 
The Walt Disney Studios.  Prior to her current role, Munroe 
was Broadcast Alliances Director for Disney Parks and was 
responsible for building relationships with network executives 
and producers; brainstorming, pitching and executing show 
concepts and promotions to national cable networks as earned 
media engagement.  Successes included one-hour specials 
with The Oprah Winfrey Show, The Ellen DeGeneres Show, 
Univision, Telemundo, Discovery Channel, Travel Channel, 
Food Network, HGTV, TV One, and BET, some of which are still 
on the air today. Prior to focusing on non-Disney owned media, 
Munroe also led the Broadcast Partnerships team responsible 
for creating and maximizing synergy opportunities with Disney-
owned networks including ABC, Disney Channel Lifetime, 
ESPN and Disney syndicated programming. 

 Munroe graduated from The University of Georgia with 
a degree in journalism and has worked in various news 
positions including newspaper, radio and television. Her news 
work in Kentucky and Orlando earned top awards from The 
Associated Press and the Society of Professional Journalists. 
Prior to joining Disney, Munroe worked in public relations for 
The University of Alabama, where she also taught broadcast 
journalism part-time.

She is the recipient of Ebony Magazine’s Women in Marketing 
and Communications Award, the National Association of Black 
Journalists Pat Tobin Award for Outstanding Public Relations 
executive, a PRSA Bronze Anvil Award, several Telly Awards 
and a Big Apple Public Relations Award.   She has been a 
speaker at the Entertainment & Marketing Conference, ANA 
Conference, and Florida Public Relations Association.  She 
currently serves on the Alumni Board of The University of 
Georgia College of Journalism and Mass Communication, the 
board of the Central Florida Holocaust Center and the national 
Hispanicize Conference.

In her spare time, Munroe has a passion for movies, music, 
yoga, and travel. She is also a committed mentor.
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The ever-popular “Photo Joe” (Joe Gallagher with Gerlinde & 
Michael Photography) will once again be at Annual Conference. 
While Joe captures those special conference moments, he’ll 
also offer his special $10 portrait rates once again. So if you need 
to update your business head shot, plan to take care of this at 
FPRA’s 77th Annual Conference.

Breakout Session 5C 
Preparing for the CPRC Exam
Lanette Hart, APR, CPRC, please see Bio in Breakout Session 4D 
on page 18.

Closing Session
Stronger, Smarter, Faster PR: Super-charging the 
Florida Citrus Brand
David Steele is the director of public relations at the Florida 
Department of Citrus, where his Bartow-based team is 
responsible for all aspects of FDOC’s public relations, including 
media relations, strategic communication, industry relations, 
social media and brand management.

Prior to assuming his FDOC post, Steele served as Associate 
Vice President of Communications and Public Affairs at Polk 
State College, where he led the comprehensive rebranding of 
the institution with a team that achieved the only consistent year-
over-year enrollment growth in the state college system. He also 

served in a similar capacity at University of South Florida  Polytechnic 
and as the Executive Director of the Center for International Business 
Education and Research (CIBER) at Purdue University’s Krannert 
School of Management. He also has additional experience in 
executive-level positions in community and economic development 
organizations in the Midwest and in a national information technology 
design, development and training firm.

Steele is a third generation Floridian and a graduate of Ashland 
University with a bachelor’s degree in history, and the University of 
Notre Damewith a master’s in political science. He is a graduate of 
Leadership Savannah, Leadership Lakeland, and Leadership Polk 
and completed doctoral coursework in communication at USF.

Most important: David and his wife, Shannon, live in Lakeland 
with their daughter, Savannah Grace, and son, Freddie. Also, he 
once made someone in the south of France laugh and therefore 
considers himself to be an internationally recognized humorist.

Conference 101 
Is this your first FPRA annual conference? Are you new to the Association? Have you attended before but just 
want a refresher? Then this preconference session is for you! 

The mixer takes place right before the President’s Welcome Reception and FPRE Foundation event. It’s 
the ideal place to meet other newbies and learn what to expect from members of FPRA’s State Executive 
Committee. 

Get Your Conference Swag On!
Yes that’s right, FPRA’s 77th Annual Conference will not only help you to be a stronger, smarter, faster 
PR professional, you’ll also get your swag on. Conference swag that is. This year’s conference giveaways, 
for all registered attendees, are sure to get you super charged. You’ll be so excited to receive this year’s 
conference memorabilia, that you’re sure to have an FPRA glow about you. 

So what are you waiting for? Register today and see what awaits you at this year’s Annual Conference –  
PR Now: Stronger. Smarter. Faster.
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FPRA 2015-2016 Slate of Officers
President .....................................................................................................................Roger Pynn, APR, CPRC, Orlando Area Chapter 

President-Elect ........................................................................................ Terri Behling, APR, CPRC, Central West Coast Chapter 

Immediate Past President ...........................................................................................Rachel Smith, APR, CPRC, Capital Chapter

VP Accreditation/Certification .............................................................................Ryan Gerds, APR, CPRC, Gainesville Chapter

VP Annual Conference .................................................................................................. Julie Frey, APR, CPRC, Gainesville Chapter

VP Chapter Services ...........................................................................................................Gordon Paulus, APR, Pensacola Chapter

VP Communications & PR ......................................................................................Allison Campbell, APR, CPRC, Ocala Chapter 

VP Finance ........................................................................................................................Jay Wilson, APR, CPRC, Tampa Bay Chapter

VP Golden Image .......................................................................................................................Amelia Bell, APR, Gainesville Chapter

VP Membership ....................................................................................................................Mary Dorn, APR, Volusia/Flagler Chapter

VP Planning & Research ........................................................................................................................Ginger Broslat, Ocala Chapter

VP Professional Development ........................................................................................... Alyson Lundell, Orlando Area Chapter

VP Student Services ........................................................................................................... Chad McLeod, APR, Tampa Bay Chapter

VP Technology .................................................................................................................. Devon Chestnut, APR, Gainesville Chapter

*Counselors’ Network Chair ............................................................................... Lisa Malone, APR, CPRC, Space Coast Chapter

FPRE Foundation Chair ............................................................................. Suzanne Sparling, APR, CPRC, Space Coast Chapter

*Elected by Counselors’ Network

2015 Conference Committee

Tina Banner, APR, CPRC Ginya Carnahan, APR, CPRC
Kellye Crane (Solo PR Pros) Joe Curley, APR, CPRC
Chris Gent, APR, CPRC Kathleen M. Giery, APR, CPRC
Lanette Hart, APR, CPRC Jennifer Moss, APR, CPRC
Gordon Paulus, APR Roger Pynn, APR, CPRC

Coming Soon: There’s an App for That
With the touch of a finger, you’ll have quick and easy access 
at any time to view conference schedules, speakers, session 
topics, events, nearby attractions and more. Make room on 
your homescreen for the must-have app for 2015 – available 
for download soon.

PR NOW:

Stronger. Smarter. Faster.



22 FPR A 7 7TH ANNUAL CONFERENCE  |  OMNI ORL ANDO RESORT AT CHAMPIONSGATE

Registration 
Florida’s Premier PR Conference
• 25 speakers  •  6 General Sessions   •  18 Breakout Sessions  •  7 Meals Included

Name______________________________________________  Credentials__________________________________________________

Title_ ______________________________________________  Company____________________________________________________

Address____________________________________________  City, State, Zip_ ______________________________________________

Telephone__________________________________________  Email_ ______________________________________________________

Type of Business____________________________________  Chapter_____________________________________________________

Registration Fees
Full Conference includes all general sessions, choice of breakout sessions and all food functions. Single Day registration 
includes general sessions, choice of breakout sessions and food functions for that day only. Refunds will not be made for 
food functions not attended. Full refunds, less $75 handling charge, will be made with written cancellation prior to July 13, 
2015. No refunds will be made for any reason after July 13.

MEMBER RATES  BEFORE JULY 13  AFTER JULY 13
Full Conference ❏ $725 ❏ $805

Additional Registrants (each)* ❏ $685 #:_________ ❏ $765 #:_________

Single Day  $400 ❏ Monday ❏ Tuesday  $450 ❏ Monday ❏ Tuesday

 (Does not include GIA Banquet) (Does not include GIA Banquet)

Full-time Students**  ❏ $135  ❏ $160

NONMEMBER RATES BEFORE JULY 13 AFTER JULY 13
Full Conference***  ❏ $905  ❏ $985

Single Day   $425 ❏  Monday ❏ Tuesday  $475 ❏ Monday ❏ Tuesday

  (Does not include GIA Banquet)  (Does not include GIA Banquet)

Full-time Students**  ❏ $155  ❏ $185

*Each additional full conference member registration must be from the same company. **Student registration does not include any food
functions except lunch on Tuesday and afternoon Chocolate Break. Student ID required. ***$180 of non-member registration will apply toward 
membership dues for qualified professionals who apply by Nov. 1, 2015. $30 of student non-member registration will apply toward membership dues.

Register Online at www.fprastore.org

Special Functions (All of the events below are included with a Full Conference registration, except for golf. 
 If you need additional tickets for your guests, please specify below.)

Indicate Number of Unregistered guests attending Add-ons for Registered Guests

❏ President’s Welcome Reception ($40 pp) ________  ❏ Golf Outing - 18 holes ($70 pp) ________

❏ Presidents’ Luncheon ($60 pp) ________   ❏  Golden Image Awards Banquet ($130 pp) ________
Students ($107 pp)

❏ General Session Breakfast with David Steele ($55 pp) ________ ❏  Night Golf ($25 per adult and $10 for children)________

Visit the Annual Conference page at fpra.org to make lodging reservations. Our discounted rate 
is $129 per night. FAX or EMAIL your registration forms (pages 22 and 23) to: 941-906-1556 or state@fpra.org or 

MAIL to: FPRA, 40 Sarasota Center Blvd., Suite 107, Sarasota, FL 34240
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Conference Attire
Conference attire is professional business. Please note that the average temperature in the hotel is 72 degrees.  

To ensure comfort, attendee may want to have a sweater or jacket available. 

Special Needs Request
If you are disabled and need assistance or special accommodations, please let us know by indicating your needs below:

Name________________________________________________________  Phone____________________________________________

________________________________________________________________________________________________________________

Special Diet Request
Vegetarian meals only available if requested in advance.  ❏ Vegetarian diet requested for all food functions.

Other Diet Restrictions: ___________________________________________________________________________________________

Anyone_failing_to_make_special_diet_requests_in_advance_will_be_charged_the_additional_cost_the_Association_has_to_pay.

Emergency Contact Information
In case of emergency, please tell us who to contact for you:

Name________________________________________________________  Phone____________________________________________

Breakout Sessions
Please circle the breakout sessions you plan to attend. This does not commit you to these sessions. 

Monday  1A 1B 1C  1D CN1 2A  2B 2C  2D   

Tuesday 3A 3B 3C CN2 4A 4B 4C      4D     CN3     5A     5B      5C         CN4

If you are not a member of FPRA, please indicate which organization you are a member of:

 

Payment 
❏ Check enclosed for $________________  (Payable to FPRA)   

 ❏ VISA    ❏ MC    ❏ AMEX    ❏ Discover 

Card Number______________________________________________  Exp Date _________/___________  Security Code _____________

Name on Card__ _____________________________________Billing Address ________________________________  ZIP ___________

Attendee Notice
Please be aware that by participating in the Florida Public Relations Association’s Annual Conference, “PR NOW: Stonger. 
Smarter. Faster.” you’re automatically authorizing the Florida Public Relations Association (hereinafter “FPRA”) and its 
employees, agents and assigns to use your name, photograph, voice or other likeness for purposes related to the mission 
of FPRA, including but not limited to publicity, marketing, websites, other electronic forms of media, and promotion of 
FPRA and its various programs.

President’s Welcome and FPRE Foundation Event 
Recommended: Dressy Resort Casual                                         

Golden Image Awards Banquet 
Recommended: Formal Wear, Black-tie Optional 

 

 ❏ American Advertising Federation

 ❏ Association for Women in Communications

 ❏ Florida Government Communicators Association

 ❏ Florida Law Enforcement Public Information Officers Association

 ❏ International Association of Business Communicators (IABC)

 ❏ Public Relations Society of America (PRSA)

 ❏ Society for Marketing Professionals

 ❏ UCF College of Business Administration

 ❏ UCF Nicholson School of Communication Alumni

 ❏ Other ________________________________________ 
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Annual Conference At-A-Glance 
Sunday, August 9
Noon – 5 p.m. Registration Desk Open  International Ballroom Foyer
9:30 a.m. Golf Outing Tee Time  National Golf Course
2 – 3:30 p.m. Chapter Leadership Forum  St. Andrews
3:30 – 4:15 p.m. Outgoing Executive Committee Meeting  Legends Executive Boardroom
4:30 – 5:15 p.m. Incoming Executive Committee Meeting  Legends Executive Boardroom
5:45–6:15 p.m. Conference 101   Olympic B
6:30 – 7:30 p.m. President’s Welcome Reception  ChampionsGate
7:30 – 9:30 p.m. Recognition and Networking  ChampionsGate

Monday, August 10
7 a.m. – 5 p.m. Registration Desk Open  International Ballroom Foyer
7 a.m. – 5 p.m. Cyber Café Open   Rotunda 
7:30 – 8:25 a.m. Continental Breakfast  International Ballroom Foyer
7:40 – 8:25 a.m. Past State Presidents’ Council Meeting  Wentworth
8:30 – 9 a.m. Welcome and Annual Meeting  International Ballroom
9 – 10 a.m. General Session A Leadership  International Ballroom
10:25 – 11:25 a.m. Breakout 1A Media Relations  Royal Dublin A
10:25 – 11:25 a.m. Breakout 1B Global Analytics  Royal Dublin B
10:25 – 11:25 a.m. Breakout 1C Social Storytelling  Royal Melbourne A
10:25 – 11:25 a.m. Breakout 1D Customer Relations  Royal Melbourne B
10:25 – 11:25 a.m. CN Breakout Session 1  Oakmont
11:45 a.m. – 1:35 p.m. Presidents’ Luncheon  International Ballroom
1:45 – 2:45 p.m. Breakout 2A Power Networking  Royal Dublin A
1:45 – 2:45 p.m. Breakout 2B Facebook Campaigns  Royal Dublin B
1:45 – 2:45 p.m. Breakout 2C Branding  Royal Melbourne A
1:45 – 2:45 p.m. Breakout 2D Persuasive Web Content  Royal Melbourne B
3 – 4 p.m. General Session B Strategic Communications International Ballroom
4:15 – 4:45 p.m. State Board Meeting  Oakmont
5:00 – 6 p.m. Networking Event   Golf Course Commons
8:00 – 9:30 p.m. Nighttime Play   Champions 9 Course

Tuesday, August 11
7 a.m. – 5 p.m. Registration Desk Open  International Ballroom Foyer
7 a.m. – 5 p.m. Cyber Café Open   Rotunda 
7:30 – 8:30 a.m. Continental Breakfast  International Ballroom Foyer
8:40 – 8:50 a.m. Announcements   International Ballroom
8:45 – 10 a.m. Dillin Keynote Address Crisis Communications International Ballroom
10:15 – 11:15 a.m. Breakout 3A Instagram Campaigns  Royal Dublin A
10:15 – 11:15 a.m. Breakout 3B Copyright Law  Royal Dublin B
10:15 – 11:15 a.m. Breakout 3C Solo Panel  Royal Melbourne A
10:15 – 11:15 a.m. Counselors’ Network Breakout 2  Oakmont
11:30 – 12:30 p.m. General Session Luncheon Copywriting  International Ballroom
12:30 – 12:45 p.m. Book Signing   International Ballroom Foyer
12:50 – 1:50 p.m. Breakout 4A Communication Science  Royal Dublin A
12:50 – 1:50 p.m. Breakout 4B Measurement  Royal Dublin B
12:50 – 1:50 p.m. Breakout 4C More with Less  Royal Melbourne A
12:50 – 1:50 p.m. Breakout 4D APR Credential  Wentworth
12:55 – 1:50 p.m. Counselors’ Network Breakout 3  Oakmont
12:55 – 2:05 p.m. Chocolate Break   International Ballroom Foyer
2:05 – 3 p.m. General Session D Career Management  International Ballroom
3:05 – 4 p.m. Breakout Session 5A Digital Trends  Royal Dublin AB
3:05 – 4 p.m. Breakout Session 5B Consumer-Centric Marketing/PR Royal Melbourne AB
3:05 – 4 p.m. Breakout Session 5C CPRC Credential  Wentworth
3:05 – 4 p.m. Counselors’ Network Breakout 4  Oakmont
6 – 7 p.m. Reception of the Presidents  Rotunda
7 – 10 p.m. An Evening with the Stars  International Ballroom

Wednesday, August 12
8 – 11 a.m. Registration Desk Open  International Ballroom Foyer
7 – 11 a.m. Cyber Café Open   Rotunda
8 – 9:15 a.m. Counselors’ Network Business Meeting  St. Andrews
9 – 10:30 a.m. Breakfast and Closing Session Brand Management International Ballroom
10:35 – 11 a.m. Conference Drawing for 2016 Annual Conference International Ballroom



Conference Lodging
Omni Orlando Resort at ChampionsGate 
1500 Masters Boulevard 
ChampionsGate, FL 33896  
Reservations: (407) 390-6664
Online Reservations: http://www.omnihotels.com/
hotels/orlando-championsgate/meetings/florida-
public-relations-association-8

Lodging Deadline: Thursday, July 2, 2015 at 5 p.m.    

Room Rates: $129 per night, no resort fees. Rate applies 

pre- and post-event dates. For group rate, mention FPRA 

77th Annual Conference. 

Check-in: 3 p.m. |  Check-out: 11 a.m.  

Parking: Self-parking is $8, discounted for FPRA.  

The day rate for valet is $17 and overnight is $24.

Located in the heart of paradise, the Omni Orlando Resort 
at ChampionsGate offers an ultimate experience of luxury 
as one of the nation’s premier golf, meeting and leisure 
retreats. This Four Diamond resort is surrounded by 36 holes 
of elite championship Orlando golf and 15 acres of outdoor 
recreation. This resort gem is conveniently located about 
10 minutes from Walt Disney World® theme parks and 20 
minutes from Universal Studios and Sea World theme parks 
with complementary scheduled shuttle transportation.

Indulge in one of the elegant resort’s seven restaurants 
of sophisticated fine dining or treat yourself to a variety of 
shopping offered on and off the resort’s site. Celebration 
Town Center is just 8 miles away to buy the perfect gift 
while the Orlando Premium Outlets are 12 miles away. 

Experience the essence of ultimate relaxation at the 
Mokara Spa from its full range of luxurious spa treatments 
or soak up the Florida sunshine in the 850-foot lazy river, 
125-corkscrew waterslide or soothing poolside cabanas. 
This is to ensure a promise of endless fun in the sun and 
entertainment. Don’t forget sunscreen!

Enjoy the Omni’s 850-foot lazy river.

Complimentary Wi-Fi in FPRA guest rooms.
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Register Now
www.fpra.org

for this year’s premier public relations professional development event. 
Hear from world-class speakers hailing from top global corporations, 

powerhouse industries and national marketing firms 

… all at a fraction of the cost of similar  
professional development opportunities. 


